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                        Analysis Uncategorized
            ‘Beauty is in the eye of the beholder’: How marketers are conveying brand value
            Niamh Carroll        
		Whether relying on valuations from consultancy groups, analysing pricing power or opting for bespoke metrics, there is no set definition on how to judge brand impact.
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                        News Uncategorized
            How Specsavers, Rowse Honey and Quaker proved the ‘power of print’
            Matthew Valentine        
		From dialling up the humour to tackling social injustice, these companies successfully used print to build long term brand equity, according to Kantar’s ‘The Works’ study.



		 

	4 Apr 2024
	7:00 am

		
	



    

	[image: ]


	
		
                        Analysis Uncategorized
            The red-flag signs it’s time to rethink your marketing technology
            Marketing Week Partner        
		If engagement is falling, your technology isn’t serving your objectives or campaign stagnation is creeping in, it may be time to switch or upgrade your marketing platform. Here’s what you should know.
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                        News Uncategorized
            Nationwide claims ad ban an ‘opportunity’ as creative revised
            Charlotte Rogers        
		The building society has brushed aside the ban for “misleading” claims over brand closures, updating its adverts with renewed branch pledge.
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